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Introduction
I began my Master of Arts in Professional Writing at Kennesaw State University (KSU)
in the Fall of 2020 during the height of the COVID-19 pandemic. Due to this, my first semester
of graduate courses was fully remote. As we moved through the semester in this new virtual
format, I noticed it was not only the students who seemed to be struggling to adjust to this new
format of classes but also the instructors. Students and professors alike were now having to work
together to navigate this unique method of instruction. Two years later and the world of higher
education is still evolving to determine the best direction to take the world changes that have
occurred due to the move towards more digital learning caused by the pandemic.
While I heard my peers and instructors finding difficulty with conducting classes
virtually, I found myself thriving. I spent a large portion of my first two years of undergraduate
classes at the University of North Georgia (UNG), where I was pursuing a bachelor’s degree in
English, completely remote. I didn’t participate in remote course work because it was my only
option but because I wanted to. I tend to thrive in virtual settings with more independence in both
in my academic and professional careers. This is where I am comfortable pushing boundaries on
ideas and the processes of writing because I am working in an environment that I am familiar
and confident in: my home.
When I transferred from UNG to Georgia State University (GSU) to study multimedia
reporting, there was no longer the option of remote learning classes because of the type of handson learning that comes in the field of journalism. Through my courses I learned about video
production, writing soft and hard news for digital spaces, and all the legalities and ethics that
come with working in the field of journalism. Fast forward to my graduate studies and I find that
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my skills in both writing for digital spaces and capturing stories and interviews are unique and
desired abilities by employers working within this new largely, remote professional world that I
find myself to be quite comfortable in.
I began interning with the KSU Department of English in June of 2021 assisting with the
production of the semi-annual newsletter, The Broadside, and developing communication
strategies for the department. I found joy in working in partnership within higher education to
develop and meet the department’s goals, which I chose to continue into my professional career.
I accepted the position of marketing and communications specialist in the Office of Research at
KSU in January 2022. This position has allowed me to continue the making of the research
videos for the Friday Features segment. These videos consist of five to ten minutes of audio from
a featured chair or director where they discuss their research with visuals and background audio
to support their mission, experiences, and findings. The goals of the videos are to introduce the
research of the individuals featured on a level that students can understand. The event then leads
to a question-and-answer segment with the Vice President of Research Dr. Phaedra Corso.
After conducting research to understand the use of digital storytelling in higher
education, the psychological effects of successful digital storytelling methods on audience
members, and useful skills in digital storytelling, I was able to use this knowledge develop to
understand the technical skills in capturing and editing digital stories while also gaining an
understanding of how to prepare and produce these videos in a way that captivates an audience
and creates engagement. My capstone also required me to conduct research on how to use digital
storytelling for professional purposes, interview professionals, and articulate best practices for
digital storytelling in higher education.
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However, the evolution from an in-person environment to a digital environment was not
just in higher education: this scramble to determine alternative routes of working was also
occurring in other industries. According to Global Workplace Analytics, an estimated 56% of the
workforce in the United States work remotely in some capacity (2022). With more than half of
the U.S. workforce participating in remote work and likely virtual presentations, my goals for my
capstone were to master the ability to tell compelling human stories, develop the techniques to
edit and produce video stories, and understand how to communicate these stories effectively.
Additionally, while focused on higher education, I also wanted to express the impact of
multimedia storytelling in all industries through my findings. This capstone provides a
framework for others to continue this research and share more stories and methods for effective
storytelling. Within a time where COVID-19 has impacted and continues to change the
landscape of communication, the groundwork created by this capstone will offer a continuation
of project creation and further usage to engage with audiences.
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Literature Review
What is Digital Storytelling?
The goal of this capstone is to add to the body of scholarship that explores how to
effectively use digital storytelling methods to share the research of academics in a virtual format.
To fully understand digital storytelling, it is as important to have a comprehension of what digital
storytelling is.
In education, digital storytelling has been seen as a useful and effective tool in increasing
students’ participation in projects when they are the subjects (Lambert, 2006; Ketelle, 2017;
Smith, 2020). Ketelle suggests that as humans, we make sense of our lives and experiences
through storytelling (2017, p. 143). Due to this, stories are effective in displaying emotions
which help to build connections with those that are listening to the story (2017, 144). Ketelle,
with a focus on storytelling in the higher education classroom, believes that through storytelling,
instructors can understand how students interpret information and how this creates meaning in
the student’s life. Storytelling strategies that prove to be effective in higher education include
testimonies and reflections that celebrate the experiences of the creator of the story (Ketelle,
2017, p. 145). The process of digital storytelling also includes the selection and research of a
topic, the writing of a script that is then combined with multimedia imagery and audio (Smith,
2020, p. 84).
In “Digital Storytelling: A Tool for Teaching and Learning in the YouTube Generation,”
Dreon et al. define digital storytelling as “the art of combining narrative with digital media such
as images, sound, and video to create a short story” (2011, p. 5). According to Dreon et al. there
are seven key elements to digital storytelling: (1) Outlining the point of view and perspective of
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the story; (2) Identifying issues within the story to set tension; (3) Using emotions and themes to
engage the audience; (4) Using audio to help the audience understand the visuals; (5) Using
music or background noise to set the mood of the story; (6) Finding a balance between auditory
and visual tracks to contribute to the meaning of the story; and (7) Pace the story so the audience
can establish a rhythm (2011, p. 5).

The Psychology of Storytelling
Research that explores storytelling from scholarly psychological vantages center around
the ability of a story to create emotions and connections between the speaker and the audience
(Herman, 2007; Eber, 2011). To advance these emotions and a connection with the storyteller,
storytelling creates changes in your brain different from just hearing facts or data. When you
listen to a story, each brain lobe is engaged and provides an artificial reality for the audience
member which is only further enhanced by sound and visuals (Eber, 2021). Eber describes this
phenomenon as “neural coupling,” a term created by neuroscientist Uri Hasson (Eber, 2021).
Neural coupling occurs when your brain lobes light up similar to the storyteller as if the audience
is actually experiencing the same thing the storyteller is referring to.
Neuroeconomist Paul Zak conducted a study analyzing the reaction of individual’s brains
as they watched a short film. Zak found that the chemicals cortisol and oxytocin were released
into the brain when watching this film. These chemicals released with the flowing tension of the
story and thus, kept the audience members’ attention (Zak, 2012 as cited in Dykes, 2020). This
creation of building and releasing tension is a common finding in research about connecting and
keeping an audience engaged (Eber, 2021; Dreon, 2011; Koch et al, 2019).
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Individuals are twenty-two times more likely to remember information if it is told as a
part of a story (Bruner as cited in Luhn, 2018). This prior research advocates for the need to
bring storytelling into the professional world to allow brands, companies, and individuals to
motivate their audience based on the goals and mission of the “narrator;” however, these
testimonials are not just stories on paper—they have the added element of being produced for a
digital platform.

Digital Story Techniques
Matthew Luhn, a creative writing instructor, animator, and writer, most notably for his
work at Pixar, suggests the importance of the impact of storytelling lies with creating varying
emotional moments; he explains: “When we place these sad and happy moments next to each
other in a story, we build an amusement park ride for people’s hearts and minds” (Luhn, 2018,
Introduction). He further states that great leaders and speakers frequently use this storytelling
technique of tension and release to captivate their audience. Using this technique for internal
storytelling purposes can “advance strong motivations from the brands’ employee” (Koch et al,
2019, p. 30).
Award-winning author Will Storr’s belief in storytelling rests in focusing the plot onto
the character, not the events that occur explaining, “it’s people, not events, that were naturally
interested in” (2020, p. 6). Focusing on the individual, not the plot, will bring an audience to feel
for them and to see themselves in the speaker. Storr also states the effectiveness of storytelling
practices lies within creating moments of unexpected changes because the brain searches for
control (Storr, 2020, p. 13). According to Storr, the brain's desire for control makes each
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audience member’s brain question “what’s next?” Similarly, Koch et al. review the idea of
“signature stories” for developing a brand. The authors state that in higher education, storytelling
is more effective when the people themselves, in my project’s case the academic professionals,
are the heroes of their stories, not the institutions they work for (Koch et al, 2019, p. 32). These
signature stories that focus on the individuals, not the company, are timeless and effective in
engaging with other employees as the employees relate to hearing about someone else who
works there. Koch et al. suggest that it is beneficial to demonstrate the obstacles and hardships
that the speaker has faced through the use of storytelling stating, “lessons learned carry even
more importance” than just the success of the individuals allowing the stories remain in the
minds of an audience more so than facts or logical messaging, also making it easier for the
audience to recall the ideas presented in the stories (2019, p. 33).
Expert marketing strategist and producer Andrew Davis suggests that the key to keeping
an audience engaged is creating a “curiosity gap” (2019). This curiosity gap suggests that the
story should immediately begin creating curiosity and engage the audience by suggesting that
this story is going to tell them something they do not already know. Then throughout the video,
the story provides a conclusion for the initial curiosity factor before creating a new gap of
curiosity with the addition of another subject that engages the audience to want to know more.
This process continues throughout the story continuously engaging the audience (Davis, 2019).
Shipka explores the effects of the evolution of technology on writing and storytelling.
Shipka emphasizes the ability that technology allows for complex texts to be reconfigured
through the use of images and sounds as well as movement and text (2011, p. 12). The addition
of technology and storytelling elements to these professionals’ research journeys present many
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benefits to not only the narrator but also the audience. However, Shipka raises concerns over the
perceptions that may come along with the use of new technological advancements in digital
storytelling explaining, “I suggest that any text that incorporates more or simply other modalities
than a particular audience has grown accustomed to runs the risk of being labeled as
experimental and, as a result, can be dismissed easily and rapidly” (2011, pg. 134).
Through a study on students participating and creating digital stories, Smith concludes
that digital stories with a focus on the who rather than the what could increase participation
practice by better engaging with how students perceive the meaning of the story (2020, p. 91).
Another understanding of the goals for digital storytelling in higher education is to create
“conversational media” (Lambert, 2006, p. 17).

Use of Visuals
Page and Duffy argue, “Increasingly, visuals dominate how we communicate and how we
understand other people, our society, and the culture in which we live” (2021, p. 7). The
importance of understanding visual culture is more important now more than ever due to changes
in technology and the effects this has on how people process and interpret visuals. Additionally,
Page and Duffy’s research shows that “Three days after hearing information we may remember
10% of it but add a picture and memory increases to 65%” (2021, p. 8). Page and Duffy argue
the importance of understanding visual culture due to changes in technology and the effects this
has on how people process and interpret visuals (2021, p. 7).
Dykes suggests that the types of visuals within data storytelling should be insightful
rather than informative. He explains this further by stating, “insightful goes beyond just being
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informative and is defined as exhibiting a clear, deep perception or understanding” (Dykes, 2020,
The Anatomy of a Data Story). He suggests that insightful images provide clear, distinct
messages and can help focus audiences on the data being discussed.

Digital Storytelling in Industry
In Post Corona: from Crisis to Opportunity, Scott Galloway focuses on the shift in
writing and content creation after the COVID-19 pandemic. Gallow explores the evolution of
MOOCs (massive, open, online courses), and writes, “We are in for at least a year of radically
transformed higher education, and much of the change will be permanent” (Galloway, 2020, p.
133). This has been immensely accurate. Due to the pandemic, there is now a transition in higher
education where employees and students are now working remotely more and potentially without
as much guidance (Galloway, 2020, p. 131). I believe the changes in teaching, with virtual
classes becoming more prominent than not, the idea of having guest speakers who are
professionals in the fields these students are studying will help to keep their attention and inspire
them. Galloway states, “The heart of the coming transformation of higher education is
technology” (Galloway, 2020, p. 141). It is important to understand what the combination of
technology and education can look like. While there is a great deal of research on this broad
topic, this capstone explores how researchers can use digital storytelling to transform complex
information into a video that students and other audience members will remember and will also
effectively express the content.
Many industries elicit the use of storytelling for different reasons commonly for
branding, marketing, or fundraising purposes. Nonprofit organizations may use storytelling to
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express the strategies they are implementing to achieve their goals and assist in their mission
(Mitchell & Clark, 2021, p. 143). The use of storytelling for brands can also be used to “help
build awareness, comprehension, empathy, recognition, recall, and provide meaning” for a brand
(Singh & Sonnenburg, 2012, p. 189). It is widely accepted that storytelling has a place in
education (Gallagher, 2010; Astiz, 2020; Koch, 2019). While there are certainly resources that
explore digital storytelling in education, these sources do not focus on sharing research
methodologies and data findings rather than sharing the importance and the effects of storytelling
in education. This gap in scholarly research could prove problematic with the increase in virtual
course work. Additionally, due to the effects of COVID-19, academic conferences across the
disciplines shifted to online formats. This shift to online live events and pre-recorded sessions
opens up the opportunity for new ways of sharing research including through research videos as
explored in this capstone.
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Methods and Methodologies
There are two research questions that have been crafted to guide my project: (1) What
elements of digital storytelling are effective in increasing audience engagement in an online live
environment; (2) Does personalizing research through storytelling practices and visuals increase
the impact of viewers? In order to answer these questions, I had to employ three research
methods: secondary research of scholarship that led a literature review, a textual and visual
analysis of the videos explaining the researcher’s work, and interviews with audience members
of the Research with Relevance event that viewed the video highlighting the researcher’s work
shown during the event. The methodology behind this approach was to gain an understanding of
best practices for viewer engagement in digital storytelling. The approach allowed me to explore
existing research on the influence of specific elements used in digital storytelling such as the
inclusion of the researcher’s background, the use of personalized images, or visuals
demonstrating the researcher’s findings.
Understanding the strategies that researchers have found to be effective in increasing
audience engagement through the literature review guided my textual and visual analysis of
videos that feature the work of researchers at KSU shown during the Research with Relevance
events to determine what elements and strategies of digital storytelling were utilized and if so,
what was their impact on viewers. The interviews with audience members that watched the
research video and attended the Research with Relevance event featuring Dr. Sunanda
Dissanayake provided an understanding of effective viewer engagement strategies and explored
what audience members remembered from the video and why, as well as determining directly
from a viewer, what they would have liked to see done differently that would have increased
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their engagement. I used what I have learned through the literature review, analysis of production
practices, and interviews with audience members who viewed the research video to create a howto guide on effective strategies in digital storytelling that will increase viewer engagement during
an online live event specifically within higher education.
To understand the elements of digital storytelling and effective strategies for
implementing digital storytelling in educational settings, the capstone reviews and analyzes
previous literature to understand common themes and methods within the field. The existing
literature identifies key factors in scriptwriting and the use of visuals within digital stories that
elicit audience engagement and memory of the subject matter. The literature review is a review
of the secondary sources. The data gained from the primary research informed the textual and
visual analysis of three research videos from KSU’s Office of Research’s Research with
Relevance events. Based on salient categories suggested by my initial review of the videos, I
gathered quantitative data comparing the amount of discussion based on data and research during
the video versus the amount of time spent storytelling. I used data from the literature review to
craft my definition of digital storytelling pulling from several sources, including educational
uses, psychological factors, and an overarching understanding of storytelling.
I crafted definitions based on data gathered in the literature review to inform my textual
and visual analysis of three videos featuring KSU researchers. The definition for digital
storytelling that I crafted for the purpose of this study is “the use of multimodal elements such as
text, audio, and visuals to appeal to an individual’s different senses and emotions.” I identified
storytelling in the script by, “a description of personal, educational, or professional background
unrelated to statistics or data or a description of a research topic unrelated to statistics or data.” I
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formed this definition with a focus on Ketelle’s research findings that focus on storytelling as
testimony and autobiographical memories that celebrate experiences (Ketelle, 2017, p. 145). For
example, if someone is describing how they grew up or expectations from society or family
members, this is a memory that shaped who the individual is and how they became interested in
the research they are discussing. Additionally, this could relate to a personal interest in a topic,
memories from when they were in school, or a story about what they experienced while
collecting their research. The key to knowing the differences between storytelling scriptwriting
or research scriptwriting remains with the use of data, numbers, statistics, and direct discussion
of research findings or methods and methodologies used in the research without additional
elements. I identified research-based information by, “the use of data, statistics, or factual-based
information to support research claims,” or “a description of how research was conducted or
collected.” These definitions guided the coding of the scripts that the producer wrote for the
research to read in the video. I transcribed the script for three videos from Research with
Relevance events and looked at each sentence of the script to determine if the sentence utilized
storytelling elements or if it was research-based. This coding allowed me to determine how much
of the script was used to discuss research and how much was utilized to engage with the
audience by sharing personal experiences. The goal with these definitions is to create a simplistic
and black-and-white way of understanding and analyzing the text. However, there are times
when someone could intertwine research details within a story and while this may be an effective
means of storytelling about research, it makes it difficult to differentiate between “storytelling”
and “research or factual information.”
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For the visual analysis, I also crafted definitions based on data from the literature review.
I identified personal images as, “an image provided by the subject.” I used the term standardized
images and identified this element by, “a created visual that states the text being said in the audio
clip.” Images that were not a personal image provided by the subject or a created visual were
stock images identified by, “an image that was found on the website that has permissions to be
used but was not a personal image or created by the Office of Research.” I used these definitions
to code all of the visuals that appear in each of the three research videos to gather data to see if
the use of more data-driven images, personalized images, or stock images affects the viewer’s
engagement with the video.
Additionally, I reviewed the number of questions asked during each of the three Research
with Relevance events after audience members watched the video as a quantitative data
measurement of viewer engagement. This information provided a quantifiable level of audience
engagement on a larger scale beyond simply the information provided in the interviews. For
coding the questions, I coded the questions based on who asked the question. This would either
be an audience member or the host. To gauge engagement levels, I was looking for more
audience members asking questions rather than the host as the host would ask questions if no
audience members were engaging with the video by asking questions. I then examined the origin
of the question related to the script. Each question could fall into one of three categories: storyrelated, research-based, or personal story based on what the question was and what the question
related to in the script.
Story-related questions could be directly traced back to a segment in the video script that
was coded as storytelling. Questions asked that were research-based could be directly traced
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back to a segment in the video script that was coded as research-based information. The personal
story questions asked could not be directly linked to specific dialogue in the script, and the
questions stemmed from personal experiences of the individual asking the question. These
categorizations were used to identify who asked the question and where the question originated
from in the script. The addition of the category “based on a personal story” was added when
there was not an identifiable origin from the video for the question as the question derived from
the individual’s personal experiences and could not directly correlate to either the “storytelling”
or “research” portions of the narrative. This data provided a measurement for engagement
alongside the qualitative data gathered from the interviews to help me to contextualize the
strategies in the videos that elicit viewer engagement.
With a goal of interpreting what factors can increase engagement of audience members in
a virtual, live event, I had to create a guideline to determine if a video lends itself to audience
engagement or not. After reviewing ten videos for Research with Relevance and the
corresponding questions asked by audience members after the video was shown during the
Research with Relevance event, I created guidelines for engagement based on an average number
of questions. The guidelines crafted were low engagement videos had one to three questions
asked by audience members, moderate engagement videos had four to seven questions asked by
audience members, and high engagement videos had eight or more questions asked by audience
members. I specified audience versus host questions because it is important to determine the
difference in the host moving the event forward and the audience themselves engaging with the
subject matter expert.
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The information collected from the text and visual analysis, with the use of interviews
with audience members, provides evidence-based research demonstrating the effects of the
predetermined factors on digital storytelling in research and how these factors impact audience
engagement. I interviewed three audience members from the Research with Relevance event on
February 18, 2022, that featured Dr. Sunanda Dissanayake. The interviewed participants were
asked to reflect on the video that highlighted Dr. Dissanayake’s work during the Research with
Relevance event. Interviews allowed for further exploration into what aspects of the video the
viewers remembered whether they engaged with the content, and what they would have changed
about the video. The interview questions allowed me to understand the viewers’ expectations and
effective strategies for creating engagement with and interest in producing digital stories for
expressing research through digital storytelling.
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Digital Analysis of Dr. Jessica Stephenson’s Research Video: History & Ethics of Carved
Elephant Ivory
Research with Relevance Event
Video: “Far Away and Very Close: The History and Ethics of Carved Elephant Ivory - Fall
2020”
Link: https://youtu.be/-lzZV1pC-_k
Date: 11/13/2020
Researcher: Dr. Jessica Stephenson
Research Video Length: 6 minutes and 32 seconds
Max audience: 45
Platform: Microsoft Teams

Textual Analysis
During the research video shown at the beginning of Research with Relevance, Dr.
Stephenson discussed her personal experiences that led her from her research studying African
art in the nineteenth and twenty-first centuries to her development of exploring carved ivory
sculptures produced during the nineteenth century along the Loango Coast. She spent
approximately 47% of the video storytelling, she spent approximately 53% of time discussing
her research (see Appendix A for definitions).
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Figure 1: Categories and percentages of word-count of script

The video was divided into three segments: Background, Research, and Application. The
background segment provided an opportunity for Stephenson to use storytelling elements to
discuss how she decided to begin researching the history of elephant ivory. Through discussion
of her personal background, including the influence of her background as a first-generation white
South African, she explains that her interest in this subject is largely due to her years growing up
in a time of segregation and draconian martial law. She also discussed how her previous research
required her to learn five foreign languages and immerse herself in another culture, which she
found to be challenging. By providing background and personal details of her research journey
as it aligns with her personal life, she is able to provide an understanding of who she is and why
she is interested in the research she is doing before she explains her research in the second
segment (Kennesaw State Research, 2020). The background information she provides is an
example of how to use storytelling. Storr explains, “I believe that compelling, profound and
original plots are more likely to emerge from character than from a bullet-pointed list,” (2020, p.
6). This suggestion is used in scriptwriting by emphasizing the speaker’s journey to where they
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are to grab an audience’s attention because an audience is more interested in the person rather
than events.
During the research segment of her video, Dr. Stephenson discusses the location of her
studies, how she conducts her research, and the phases of the project. The organization of this
segment of the script lends itself to engaging an audience as it is organized and concise, enabling
the audience to keep up with and quickly understand the scope of Stephenson’s research.
The final segment of the video is application, and this is where Dr. Stephenson explains
the significance of her research and how her research situates itself among larger issues such as
racism, privilege, and animal rights (Kennesaw State Research, 2020). Dr. Stephenson explained
the importance of her research during the video stating, “This project is also important because it
brings to light an understudied African art form and excluded histories by assembling and
making accessible a database of work scattered world-wide,” (Kennesaw State Research, 2020).
She explains that her work in understanding the history and ethics of elephant ivory is more than
just history: it is also a present-day issue that needs to be explored in further research.

Visual Analysis
The visual analysis for Dr. Stephenson’s research video provided insight into if the use of
personalized images played a role in video impact with approximately 62% of personal images
appearing in the video, much more than other research videos discussed below. There were
approximately five percent of visuals that were created that were a transition slide to change
segments. The other 32% of visuals were stock images.
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Figure 2: Percentages of timing of visuals broken down by personal, transition slide, or stock visuals

The majority of the visuals in the video were personal images from Dr. Stephenson that
were directly related to her research or her personal background. She provided images that
showcased the exact type of ivory she was discussing in the script, examples of artworks she
mentioned, and postcards of past cultures in South Africa to show the change in culture.
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Figure 3: Screenshot from research video showing

Figure 4: Screenshot from research video of ivory

The stock visuals that were used within the video also added an element of additional
understanding to the audience as the images chosen were direct directions of the artwork or
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locations that Dr. Stephenson discussed. These visuals allowed the audience to see where Dr.
Stephenson was working and visualize the area.

Figure 5: Screenshot from research video showing map

Categories of Questions
A total of sixteen questions were asked during the Research with Relevance event after
the research video was shown. The host and the audience members each asked eight questions.
Of the total questions asked, 18% of questions asked stemmed from an individual’s personal
experiences related to Dr. Stephenson’s research but were not directly derived from research
discussed in the video. Based on the origin of these questions, they could not be categorized by
“story-related” or “research-based.” Thirty-two percent of questions asked stemmed from
information of Dr. Stephenson’s storytelling techniques within the video including her personal
or professional background. Fifty percent of questions asked stemmed from specific research or
data discussed within the video.
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Of the total questions 12% were asked by audience members based on personal stories,
31% were asked by audience members and were research based, six percent were asked by
audience members related to storytelling, six percent were asked by the host and were based on
personal stories, 19% were asked by the host related to research, and 25% were asked by the host
related to storytelling.

Figure 6: Percentages of questions asked during the event

In Summary
Measuring audience engagement based on questions asked, this video received high
audience engagement with the audience asking a total of eight questions. In the script, Dr.
Stephenson almost exactly equaled her amount of time spent telling a story and the amount of
time spent directly discussing her research. This research video is an example of how an
individual can use storytelling techniques intertwined in their research to help build awareness of
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their cause, help an audience to comprehend their research, and empathize with the subjects of
the research including marginalized communities (Singh & Sonnenburg, 2012, p. 189).
Through the use of personal visuals, the audience gets to see the exact materials Dr.
Stephenson is working with and how she catalogs them for her research. As Page and Duffy
mention, this will be useful in creating a lasting memory with her audience increasing their
memory by 65% through the use of these visuals (2021, p. 8). This video elicited a wide-range of
questions mostly stemming from the subject of the research. The questions driven from the
research Dr. Stephenson is doing are related mostly to how she conducts her research and how
museums can help in the conservation of ivory.
It is interesting to note that the script was split almost evenly between discussion of
stories from Dr. Stephenson’s past and her research and data points and then that the types of
questions asked by the audience and host were also diverse. While the questions asked leaned
heavier to the side of research-based origins, Dr. Stephenson’s storytelling elements in the script
added to the importance and value of her research instead of distracting the audience from it.
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Digital Analysis of Dr. Brian Moore’s Research Video: Service Before Self: Trauma and
Stress in the Military Community
Research with Relevance Event
Video: “Service Before Self: Trauma and Stress in the Military Community - Spring 2021”
Link: https://youtu.be/7uYQQUL4oDU
Date: 3/19/2021
Researcher: Dr. Brian Moore
Research Video Length: 4 minutes and 18 seconds
Max audience: 66
Platform: Microsoft Teams

Textual Analysis
Dr. Moore’s script used storytelling techniques in describing his personal background and
the example for his audience related to COVID-19 are the only storytelling elements used within
the video and account for approximately 34% of the narration. The remaining 66% of the video
narration is research or data-based information.
Dr. Moore’s script was broken into three segments: Background, research, and
application. The “background” segment is the segment that provides the most storytelling
elements in the script. He began his research video by providing a brief first-hand account of his
background in the army and as a young Lieutenant. These experiences and a meeting with a
research psychologist in Iraq during his time in the Army, prompted his interest in pursuing a
PhD in military health with the opportunity to focus on the impacts of trauma exposure. In
addition to this background information, he also uses storytelling techniques to provide the
audience with a relatable example to his research that the audience could understand relating to
COVID-19 pandemic. Dr. Moore said, “Without targeted and appropriate interventions (from the
effects of COVID-19), these setbacks could potentially create negative impacts on families for
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generations. In many ways, this is similar to how combat trauma can impact service members,
their families, and communities” (Kennesaw State Research, 2021, 2:29).
During the “application” segment of the video, Dr. Moore suggests the gap in research in
psychological effects of the military community. He explains,
“Although exciting for us, this research is simply a start to better understanding how
stressors experienced early in their careers impact service members, their families, and
communities. From here we can begin to develop interventions that can prevent or further
reduce the negative impacts of physical and psychological stressors.” (Kennesaw State
Research, 2021, 4:01)
This statement shows the importance of Dr. Moore’s research and demonstrates that the effects
reach further than the military members and into their families and communities as well.

Figure 7: Percentages of word-count of script spent on storytelling vs. data/ research-based evidence
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Visual Analysis
Dr. Moore’s research video showed approximately six percent of the personal images.
There were approximately 10% of visuals that were created that were standardized transition
slides indicating a change in segment. The other 84% of visuals were stock images.

Figure 8: Percentages of timing of visuals broken down by personal, transition slides, or stock visuals

The initial visuals shown in the “background” segment of the video were more
personalized than the remaining segments. These visuals added a personalized element showing
Dr. Moore in uniform and creating an instant connection to his research as he is showing he has
had the same experiences as his research subject.
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Figure 9: Screenshot of research video showcasing personal image of Dr. Moore

The stock images were mostly of military and soldiers. The use of people in these stock images
elicited emotions showing them yelling, shooting, hugging, and crying (Kennesaw State
Research, 2021).
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Figure 10: Screenshot of research video showcasing emotional image of dead soldier

Figure 11: Screenshot of research video of soldier yelling
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While the images are mostly stock images, the visuals chosen for this video all focus on
eliciting emotion from the audience members and appear to demonstrate the emotions that the
soldiers go through.

Categories of Questions
A total of twenty questions were asked by audience members and the host during the
Research with Relevant event after the research video was shown. The host asked the majority of
the questions during this event totaling thirteen of the twenty questions with the audience
members asking seven of the twenty questions. Of the total questions asked, five percent of
questions asked stemmed from an individual’s personal experiences related to Dr. Moores’
research but were not directly derived from research discussed in the video. Based on the origin
of these questions, they could not be categorized by “story-related” or “research-based.” Fifteen
percent of questions asked stemmed from information of Moore’s storytelling techniques within
the video including her personal or professional background. Eighty percent of questions asked
stemmed from specific research or data discussed within the video.
Of the total questions, there were no questions asked by audience members based on
personal stories, 10% were asked by audience members and were research based, 25% were
asked by audience members related to storytelling, five percent were asked by the host and were
based on personal stories, 55% were asked by the host related to research, and five percent were
asked by the host related to storytelling.
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Figure 12: Percentages of questions asked during the event

The majority of the audience’s questions were related to the methods and methodologies
of Dr. Moore’s research. One participant asked, “How do you control for the types of
experiences [that soldiers have]?” (Kennesaw State Research, 2021, 29:30). Due to the majority
of the script being related to his research without much use of storytelling techniques and
elements, these questions seem to elaborate only on his research.

In Summary
Measuring audience engagement based on questions asked, this video received moderate
audience engagement. Dr. Moore’s first-hand accounts and experiences as an active military
personnel bring an interesting overarching storytelling component to his research. By addressing
this at the beginning of the video and stating his relation to his research, the audience is
immediately more invested as mentioned by the research of Eber (2021). This technique is
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related to the idea of neural coupling and the simulation in the brain that connects the audience
member to the speaker.
Another storytelling technique Dr. Moore utilizes is the introduction of a relatable
example. Everyone has been affected by the COVID-19 pandemic. By bringing this subject into
his research video, Moore is immediately grabbing the attention of the audience and allowing
them to better understand the importance of his research by giving the audience an opportunity to
relate to the subject matter.
Largely, Dr. Moore’s narration discusses his research without the use of storytelling
elements. However, the visuals shown in his video directly show the emotion of soldiers and also
indirectly work to elicit emotions from the audience. For example, the image of the deceased
soldier seen in Figure 10. This could be the explanation for the moderate audience engagement
instead of high audience engagement. Considering there were more audience members during
this event than either of the two other videos by approximately 30%, it is the expectation that
there should be more questions posed by audience members rather than the host as there are
more people.
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Digital Analysis of Dr. Sunanda Dissanayake’s Research Video: Highway Safety and
Traffic Engineering
Research with Relevance Event
Video: “Improving Safety and Efficiency of Transportation Systems - Spring 22 Chairs and
Directors' Showcase”
Link: https://youtu.be/3ZiLgeiYa_
Date: 2/18/2022
Researcher: Dr. Sunanda Dissanayake
Research Video Length: 6 minutes and 32 seconds
Max audience: 41
Platform: Microsoft Teams

Textual Analysis
Dr. Dissanayake discussed her personal background that led her to her research interest of
highway safety and traffic engineering during the research video shown at the beginning of
Research with Relevance. She spent approximately 69% of the video storytelling. She spent
approximately 31% time discussing her research.

Figure 13: Percentages of word-count of script spent on storytelling vs. data/ research-based evidence
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The research video was organized into three segments: background, research mission, and
current research and beyond. Dr. Dissanayake began the video by discussing her childhood and
what led her to her professional career. She said,
“As a child, I did not have a clear idea of what I wanted to pursue as a career. However, I
knew that I was not adept at memorizing information but enjoyed solving practical
problems of relevance. That led me to a career in engineering instead of medicine, which
were the only two areas of employment in Sri Lanka that guaranteed sustainable living, at
least at the time” (1:13).
Dr. Dissanayake placed emphasis on how she began to pursue a career in engineering and also
how important she feels it is to encourage young women to enter this field by using her personal
background. This information prompted audience members and the presenter to ask two related
questions specifically to the subject of women in engineering.
During the Research Mission segment, Dr Dissanayake discussed how everyone uses
transportation in different ways and because it is such a valuable and diverse research topic, this
is what drew her to transportation engineering studies. Her international travels to explore her
research further explained her expertise and well-versed knowledge on the subject proving her
credentials. She then provided facts on Atlanta-based traffic issues which engaged the audience
as that is the location of the event and likely where most participants live.
In the last segment, she discussed her research endeavors at Kennesaw State University
and her involvement with student researchers on campus. Again, this was a unique way to
engage the audience as the majority of the audience were students or faculty at Kennesaw State.
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Visual Analysis
Dr. Dissanayake’s research video showed approximately two percent of the personal
images. There were approximately one percent of visuals that were transition slides. The other
97% of visuals were stock images. These images were identified by, “an image that was found
on the website that has permissions to be used but was not a personal image or created by the
Office of Research.”

Figure 14: Percentages of timing of visuals broken down by personal, transition slides, or stock visuals

While this video lacked personal images, the stock images that were used created a
“show-not-tell” component to the video demonstrating exactly what Dr. Dissanayake was
describing in her script. She states,
“In the past, I have worked on funded research related to speed limit related topics, large
truck safety, geometric design of roads, red light running, lane departure crashes, and
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various special population groups such as young drivers, older drivers, pedestrians, and
motorcyclists, to name a few. We look at traffic and roadway characteristics, the types of
vehicles on the road, varying traffic patterns, and driver characteristics to come up with
solutions to improve safety and efficiency of road users” (4:23).
The video provides corresponding visuals to depict each type of research topic she describes. For
example, when she states red light running, a corresponding image of a red light is on the screen.
Additionally, when she is discussing motorcyclists, there is a visual of motorcyclists in traffic.

Figure 15: Screenshot from research video showing motorcyclist in traffic

There is one research-based image in this video such as graphs, charts, or images of data
points. This rest of this video has visuals that provide the audience with an understanding of the
types of real-world research that Dissanayake works with. The video also provides visuals of
traffic patterns and highways abroad, specifically in Sri Lanka, where Dr. Dissanayake has
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studied. The addition of the visual of Sri Lanka roadways helps an audience to understand the
differences between Atlanta roadways, also shown in the video, and Sri Lanka roadways which
have different traffic patterns and vehicles on the road.

Figure 16: Screenshot from research video showing Atlanta, Georgia traffic

The use of stock images for this video did not hinder Dr. Dissanayake’s research video
due to the appropriate application of the visuals. The visuals were used in this video to enhance
Dissanayake’s script and provide a visual for audience members to understand what she was
referring to.

Categories of Questions
A total of fourteen questions were asked during the Research with Relevant event after
the research video was shown. The host asked the majority of the questions during this event
totaling eight of the fourteen questions with the audience members asking six of the fourteen
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questions. Of the total questions asked, 14.2% of questions asked stemmed from an individual’s
personal experiences related to Dr. Dissanayake’s research but were not directly derived from
research discussed in the video. Based on the origin of these questions, they could not be
categorized by “story-related” or “research-based.” Twenty-eight and a half percent of questions
asked stemmed from information of Dr. Dissanayake’s storytelling techniques within the video
including her personal or professional background. Fifty-seven percent of questions asked
stemmed from specific research or data discussed within the video.
While the majority of the questions asked by the host at 21.4% were related to a story that
Dr. Dissanayake told, the majority of the audiences’ questions were related to Dissanayake’s
research at 28.6% of questions asked.

Figure 17: Percentages of questions asked during the event based on status of individual who asked and category of
origination of question
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After the research video was shown during this episode, the audience was quick to
engage in questions and stories of their own related to highway safety and traffic engineering.
Through the introduction of statistics based out of Georgia specifically, the audience could relate
to this research and want to engage in a conversation about how to improve highway safety in
the geographical location in which they live. This lends aid to Davis’ notion of a “curiosity gap.”
In the research video, Dr. Dissanayake discusses the statistics but does not expand too far into
the details of her research on this subject, prompting an audience to want to continue learning
more and thus, engaging with questions during the live event. This information led to one
question from the presenter and one question from the audience members related to this
information.

In Summary
Measuring audience engagement based on questions asked, this video received moderate
audience engagement. The narrative of the research video related mostly to storytelling
discussing Dr. Dissanayake’s location of origin leading to a discussion of her family’s views on
careers and research growing up and finally discussing how she became an expert researcher in
her field before discussing what her research is. She concludes the video narrative by discussing
how she came to her current position and her goals for the future.
Dr. Dissanayake’s script appropriately intertwined her research with storytelling elements
discussing her background abroad, how she came to be an engineer, and personal experiences in
research. Her storytelling elements lend its hand to her description of her research, where she
conducts her studies, and her findings. She effectively used the “curiosity gap” when discussing

42

her research to leave her audience with some questions that they were able to ask when the video
ended. This effectively led to an active conversation with a constant flow of questions and
engagement with her audience.
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Interview Analysis
To understand effective practices of the production research videos and the impact the
videos had on the audience members in attendance of the Research with Relevance events, I
interviewed participants who watched Dr. Dissanayake’s research video during the event on
February 18, 2022. The participants did not rewatch the video before participating in the
interview for this project as measuring how much the audience member remembered added value
to understanding the impact of the video on the individual from two months prior. The
interviewed audience members come from different research backgrounds, levels of interest in
the subject matter in the video, and educational and professional backgrounds.
When asked what each participant remembered of the video, two of the participants were
quick to remember personal details about Dr. Dissanayake’s background including where she
came from, how her parents were as a child, and her schooling. These participants remembered
these personal details through stories told in Dr. Dissanayake’s script with Penelope and Frank
referencing this portion of the script: “However, I had two key factors working in my favor; first,
my parents, who were teachers, made it very clear that I was expected to work very hard on the
competitive university entrance exam and go to college, which was not optional by any means”
(See Appendix F for script from research video; See Appendix H for Frank interview; See
Appendix J for Penelope interview).
However, another interviewer remembered less about Dr. Dissanayake’s personal
background and more about her research. Patrick mentioned the importance of seeing the actual
impacts of the work of the researcher and the results of that showing a physical and built
environment through visuals was useful for him in understanding the research (See Appendix I
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for Patrick interview). When Patrick, Frank, and Penelope reflected on the video, they
remembered the real-world implications of the research and how that related to them as
individuals. Patrick mentioned the questions he had after watching the video were wanting to
know more about the results of Dr. Dissanayake’s research (See Appendix I). While Penelope
and Frank related the video to their personal experiences with traffic in Atlanta (See Appendix H
and J).
For visuals, Penelope specifically mentioned how she enjoyed that the videos were
mostly personal videos. However, when analyzing the visuals, 97% were stock images with only
two percent being images that were provided by Dr. Dissanayake. Frank also remembered
specific images from the video that were personal to Dr. Dissanayake, including an image of her
with her children (see Figure 18). Both Frank and Patrick remembered visuals of different traffic
patterns and highways throughout the video, which was the majority of the visuals in the video.

Figure 18: Screenshot from research video showing Dr. Dissanayake with her children
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The interview also provided participants with the opportunity to offer improvements to
the production of the research videos. The majority of suggestions received were related to the
visuals in the videos. Frank suggested including more graphics of the researcher’s findings. Both
Frank and Patrick agreed that images of the researcher actively engaged in work would also
create more of an impact. Patrick additionally wanted to see before and after images of the
researcher’s work to show the effects of their research explaining further, “Show me how I
actually witnessed and experienced this in my day today” (See Appendix I). However, Penelope
simplified her suggestion by stating that the video needs to be well-crafted and creative, referring
to the research videos as “short films” (See Appendix J).
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Conclusions and Suggestions
In reflecting on previous literature related to digital storytelling in higher education and
the psychology behind storytelling, the digital analysis, and interviews with audience members, I
have curated suggestions for researchers or those working with researchers to produce videos for
the purpose of explaining their research for a diverse audience.
It is important to use the scriptwriting and corresponding images to elicit emotions and
connection with the audience members in the beginning of the video. This can be done, as seen
in Dr. Dissanayake’s video, through the description of a researcher's background and where they
grew up to explain how a researcher became involved in their field of study including visuals
such as personal images showing them as a child, their family, or where they grew up. This sets
the scene for the audience members to understand the researcher as a person so they can relate to
them while also understanding how they began in their research.
When focusing on the research of the presenter, it is important to express why an
audience member should be interested or how they experience this in day-to-day life. We see a
good example of this in Dr. Moore’s research video when he relates the importance of his
research to the COVID-19 pandemic (See Appendix D). The use of visuals providing examples
of their research shown in day-to-day life is also effective. By personalizing the research, the
audience member will use this to relate the research to direct stories or experience from their life
and then be able to understand the research better than if they had no relation to it. During the
discussion of the research itself, it would also be effective to show the researcher directly
engaged in research through video or still images to show the audience what the researcher
actively does.
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Following the interviews with audience members and analysis of the visuals in the
research videos, the use of personalized visuals versus stock image videos does not seem to play
a major factor in the impact of the video as long as whatever visuals used show exactly what is
being discussed in the video. The decision to use personalized images or videos versus stock will
also depend on the type of research that is being discussed. If research is more qualitative and
scientific in nature, it may be best to use charts or images that show the research in action. If the
research and findings being discussed are more qualitative in nature, it would be best to use
images that show the execution of the research or personal images. For example, Dr. Moore’s
research is based in psychology, and he does not work with direct physical objects that can be
visually seen. Instead, the video used stock images to show the emotions of soldiers and their
families effectively to benefit the script. However, in Dr. Stephenson’s video the majority of the
visuals were images she provided to the producer and showed the exact artifacts she worked
with, which also led to further engagement. This is a decision that will have to be made by the
producer of the research video to decide whether personal visuals or stock visuals lend its hand
to the script better.
The definition for digital storytelling used in this capstone was “the use of multimodal
elements such as text, audio, and visuals to appeal to an individual’s different senses and
emotions.” By remembering that every word in the script, any choice of visual, or use of
additional audio is going to impact a different sense or emotion in an audience member,
producers of research videos can remember to make direct and intentional choices for each
element of the story. The use of visuals related directly to the script to show the audience what
the researcher is discussing effectively enhances the memory of the audience.
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To conclude my research, I crafted a set of guidelines to help researchers or those
working with researchers to share their work in an effective and impactful way.
● Audience: Begin by determining who your audience is. Once you have determined your
target audience, remember to craft your message and research to their level. Do not
disregard the intelligence they have, be respectful, but understand that the language you
use should meet their level.
● Avoid using jargon in your script. If you can avoid using jargon, this will assist you in
remaining consistent in recognizing your audience and meeting them where they are at.
● Narrow your focus to three or so main ideas. For example, this can be seen as
background, research, and application (See Appendix F for Dr. Dissanayake’s research
video).
● Be concise with your messages. Do not ramble on and on about a topic without providing
concrete ideas as this is where you will lose an audience.
● When writing your script, remember to include reasons or examples of why the research
is important to your audience. How does it affect them? What can they get out of further
research? Remember, to be effective and impactful, you have to connect with your
audience.
● Use visuals, such as graphs, personal images, and before-and-after images, to “show not
tell” your audience what you are referring to and leave a lasting impression.
● Connect with your audience by providing background on why you chose to explore your
research and the impact it has had on you.
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● Personalize your research where you can in order to draw on emotions and senses of the
audience.
These guidelines can be found in a video I produced sharing my findings on YouTube at this
link: https://youtu.be/hd32YITP7q4.
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Reflection and Future Research
An issue that arose throughout this study was the time between the Research with
Relevance event where the audience members watched the research video and the interviews for
those in attendance. While the initial process was to have three individuals from each of the three
Research with Relevance events that are digitally analyzed, I was only able to get participants
from the most recent event from February of 2022. The capstone originally intended to interview
participants from multiple Research with Relevance events, but I refocused and interviewed
audience members from just Dr. Dissanayake’s event to focus on feedback on just one video.
In reflecting, I believe I could have received similar results by selecting random
participants, showing them the video, and then conducting the interview right after the video is
shown. It did seem like some of the participants had a hard time recalling the video from two
months ago. For example, Penelope in her interview had a hard time recalling any specific
visuals (see Appendix J for interview transcription). This made it difficult to determine and
analyze the exact images and visuals that the audience found impactful. Penelope’s inability to
remember specific images or visuals could mean that none of the visuals were impactful or it
could just be a lapse in memory.
Additionally, while the Research with Relevance event and discussion after the video was
useful to see what questions were asked by the audience, I do believe it could have hindered the
reflection process of the video itself. In the interview with Patrick, I asked what elements made
them remember a specific detail of the video and they said it was based on the discussions that
came about afterward (see Appendix I for interview transcription). Therefore, this reflection and
memory did not come directly from the video itself but rather from the conversations and
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questions asked during the event. There could be other examples of this in the interviews that
were also subconscious with the participant believing they remembered things from the video
itself, but it was instead brought up during the live discussion.
A factor that should also be discussed in reflection is the selection of the video’s research
subject and how that people’s initial level of interest on a subject before even seeing the video
can also dictate their level of engagement. If another video was chosen to conduct the interviews
based upon, it would be interesting to see if the participants had the same level of memory or
interest. Dr. Dissanayake’s research has a relatable element based around traffic and
transportation, especially in a city with a high-level of traffic, to be interested in her specific field
of research. While creating a relatable story around your research is found to be an effective
storytelling method, not all researchers have this element in their work. I would have liked to be
able to analyze interviews from varying research subjects to see if the answers reflected similarly
even on research topics that are less relatable than traffic.
Following the completion of this practicum project and implementation at KSU, it would
be interesting to take a larger-scale survey from students who watched these digital stories to
determine the effectiveness of eliciting the understanding of varying research and if they were
interested in the subject matter. With the effects of the pandemic lingering, this research can
allow as a starting point for other researchers to explore the importance of engagement in digital
stories rather than unidirectional teaching in classrooms. This would assist further researchers in
bettering the techniques of the digital storytelling processes in higher education and other
industries where digital storytelling could play a key role in explaining their work.
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In addition, this capstone provides the tools needed to create a digital story for their
research. This will also serve as a standard practice of these videos to allow for future employees
in the Office of Research to continue this process. Future execution of this project should allow
KSU’s Office of Research to effectively share the research of other researchers with audience
members.
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Appendices
Appendix A: Coding Definitions

Textual Analysis:
● Storytelling: a description of personal, educational, or professional background unrelated
to statistics or data or a description of a research topic unrelated to statistics or data.
● Research-based: the use of data, statistics, or factual-based information to support
research claims or a description of how research was conducted or collected.
Visual Analysis:
● Personal images: an image provided by the subject directly depicting the narration.
● Transition slides: a created visual that states the text being said in the audio clip or a
transitional slide to move the video forward and indicate change of segment.
● Stock images: an image that was found on the website that has permissions to be used but
was not a personal image or created by the Office of Research.
Question Analysis:
● Story-related questions: questions directly traced back to a segment in the video script
that was coded as storytelling
● Research-based questions: questions directly traced back to a segment in the video script
that was coded as research-based information.
● Personal story questions: questions asked could not be directly linked to specific dialogue
in the script and the questions stemmed from personal experiences of the individual
asking the question.
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Appendix B: Dr. Jessica Stephenson Textual Analysis

Introduction
My name is Jessica Stephenson and I am an associate professor of art history in the College of
the Arts.
Background
● As a first-generation white South African, I came of age during the last decades of the
apartheid era, a time of extreme segregation and draconian martial law. Looking back, I
realize these formative years shaped my research focus, which is the role artwork can
play as witness to history.
● I’ve been privileged to have traveled widely within Africa, the Americas and Europe.
Travel can lead to personal growth through immersion in pllaces different from home, a
perspective I strive to instill in students I take on study abroad programs and a topic I
have published on.
● My research is focused on African art from the 19th through 21st centuries, periods of
dramatic change for that continent. Between 1997 and 2001 I conducted fieldwork to
document art created by 4 rural Khoisan communities in Botswana and South Africa. The
Khoisan are First Nation peoples, historically they practiced an egalitarian huntergatherer way of life, followed a shamanic form of religion and speak some of the oldest
known languages. This research stretched me as a person, asked me to navigate 5
languages, none of which were my own, become more than guest within host
communities and to practice research with real relevance, research grounded in local
cultural values and with tangible benefits for marginalized peoples.
● I have also worked as an art museum curator organizing numerous exhibitions on African
ceramics, textiles, sculpture and metalwork as well as modern and contemporary African
art idioms.I am committed to mentoring undergraduate and graduate student research
projects and often include students as co-curators and researchers in my projects.
Research
● My current research takes me into archives and museum collections throughout the
United States and Europe. I locate, record, study and then publish and curate exhibitions
on photographs and carved ivory sculptures produced during the 19th century along the
Loango Coast, a region of the Congo that stretches from present-day Gabon to Angola. I
am developing an encyclopedic archive, a process that involves several phases.
● Documenting photographs is a straightforward process, but I need to take hundreds of
digital images to capture the complex form, composition, and details of each carved ivory
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sculpture. These images are then cataloged, work that is currently being done by my
wonderful First Year Scholar who serves as my research assistant, Lexi Lyons.
The second phase of research entails analysis of subject types and variations to track
trends and changes over the course of 70 some years as African artists developed, shared
and modified an evolving repertoire of images.
The third phase involves synthesizing digital images to make 3D scans. Printed copies
can be handled, as the artists intended them to be. We roll the object side to side to better
read the minute images within the complex multidirectional narratives.
The carved ivory sculptures are significant historical documents, the artists who created
them bear witness to the tense cultural, economic and social landscape of a region as it
transitioned through the end of the transatlantic slave trade, became a global supplier of
commodities such as ivory and rubber and grappled with the onset of French and Belgian
colonial rule.
European photographers and African carvers developed a shared repertoire of images.
My research finds that the photographs tend to validate the colonial project with images
of white authority, economic abundance, and a compliant labor force.
The African sculptures, created by artists of the Vili ethnic group, bring to light
overlooked voices and perspectives. The carvers edit photographs used as source
material. Their works are emotive, expressing humor, shock and pathos. They selffashion, humanize and change the colonial narrative.
Hundreds of ivory sculptures are now housed in museums and private collections outside
of Africa, yet very little is known about the carvers. My research is uncovering images of
these artists, and even some of their names.

Application
● While this research material may document practices that are distant in time and space, it
raises many issues that are close to home calling for conversations on social justice,
empathy, ethics, human and animal rights, privilege, racism, globalization, the
environment and so much more..
● I’ve taught an Honors Discovery course titled The African Elephant and Its Ivory:
Commodity, Ethics and Art. Students researched the impact that the commodification of
ivory has had on this species and solutions need to ensure its survival. The ivory
carvings I study are a product of the 19th century global frenzy for elephant ivory,
destined for international markets where it served as raw material in a pre-plastics era.
Millions of African elephants have been killed and the sale of most African elephant
ivory is at present illegal.
● This project is also important because it brings to light an understudied African art form
and excluded histories by assembling and making accessible a database of work scattered
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world-wide. Today museums face mounting pressure to make their collections more
accessible, rethink who tells the stories, and return African art to original communities.
Repatriation of physical objects is a complex expensive process. Building a digital
archive addresses restitution, access and community building needs in a practical and
relatively low-budget format.
Red- Storytelling - 47%
Blue - research - 53%
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Appendix C: Dr. Jessica Stephenson Visual Analysis
0:00-00:13: Standardized title page and transition
00:14-00:19: stock image demonstrating location
00:20-00:30: stock image of Nelson Mandela
00:31-00:39: personal image of family and friends
00:40-00:50: personal image of family and friends
00:51-00:58: personal image of Stephenson
00:59-1:09: personal image of artists in Botswana and South Africa
1:10-1:16: personal image of woodcarvers in South Africa
1:17-1:29: personal image of a healing ceremony in South Africa
1:30-1:42: personal image of a Stephenson in South Africa
1:43-1:49 : stock image of artwork
1:50-1:54: stock graphic of artwork
1:55-1:59 : stock image of museum
2:00-2:06: stock image of museum
2:07-2:09: standardized transition slide
2:10-2:14: stock image of ivory art
2:15-2:19: stock image of ivory art
2:20-2:26: personal image of postcard
2:27-2:34: stock image of map
2:35-2:38: personal image of ivory
2:39-2:59: personal image of ivory
3:00- 3:14: personal image of ivory
3:15-3:30: personal image of ivory
3:31-4:01: stock image of ivory
4:02-4:18: personal image of postcard
4:19-4:30: stock video of ivory
4:31-4:40: personal image of ivory
4:41-4:46: personal image of ivory
4:47-4:52: personal image of postcard
4:53-5:00: standardized transition slide
5:01-5:25: personal image of postcard
5:26-5:41: stock image of elephants
5:42-6:04: personal image of Stephenson’s research
6:05-6:16: personal image of research archives
6:17-6:43: stock image of museum website
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Standardized 22 seconds - 5%
Personal 227 seconds 62%
Stock 119 seconds 32%
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Appendix D: Dr. Brian Moore Textual Analysis

Introduction
My name is Brian Moore and I am an Assistant Professor of Psychological Science in the
Norman J. Radow College of Humanities and Social Sciences.
Background
● In the past 20 years, there have been a proliferation of media that display the traumatic
stressors that military personnel experience in service to their country. Very few,
however, focus on the why some service members cope with trauma exposure in a
healthy manner, while yet others do not.
● Following graduation from college in 2009, I joined the Army as an Infantry officer. As
a young Lieutenant, I served as a Platoon leader for a group of 45 Soldiers who had just
returned from a combat deployment to Afghanistan
● In this and subsequent position, I witnessed firsthand, how combat exposure impacts the
behavioral health of Soldiers and in turn their families. I began searching for ways I could
assist Soldiers in building their resilience to stressors. At the time, I had no idea that this
would lead me to where I am now.
● Much later, I was in Iraq and met a research psychologist who encouraged me to pursue a
PhD in military health, specifically surrounding the impacts of trauma exposure.
● While in graduate school, I became increasingly interested in how the body and mind
interact to impact overall well-being and how traumatic stressors experienced early on
can negatively impact individuals, their families, and communities.
Research
● To advance the science surrounding military health, interventions and data collection
efforts must be grounded in the culture of each military group. In this instance, a group
that is composed of 6 (or more) extraordinarily distinct, yet interrelated elements
● Understanding military culture is critical as the consideration of “military research” being
composed of largely one single area allows for a limited view of the spectrum of
considerations that should be at the forefront of our minds when considering access to
care, intervention development, or even resources available to advance research.
● As a relatable example, let’s consider how trauma exposure impacts an individual and
how those stressors may in turn impact immediate family members and the communities
in which trauma occurs. To envision this, we could use COVID-19 to consider how
traumatic stressors impact communities.
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● In many areas, COVID-19 has been devastating, people have lost loved ones,
employment, education opportunities, experienced behavioral health concerns, and the
list goes on. Without targeted and appropriate interventions, these setbacks could
potentially create negative impacts on families for generations. In many ways, this is
similar to how combat trauma can impact service members, their families, and
communities.
● Fortunately, just as we now have vaccines for COVID-19, there are incredible first-line
interventions for the treatment of military trauma. My research focuses on advancing our
knowledge of trauma and health concerns in military personnel and aims to help service
members build resistance to stressor exposure.
Application
● In fall 2020, Dr. Paul Story (Department of Psychological Science) and Dr. Yuri Feito
(Department of Exercise Science and Sport Management and I began an interdisciplinary
study examining the interrelations between psychological well-being and injuries
sustained in military basic trainees at Fort Benning, Georgia.
● Very little research has been done in this area. Because of the I3 opportunity, we have
longitudinal data on nearly 900 military basic trainees and are examining injuries and
family dynamics related to service.
● Related to this project, we have been able to establish ties with the military community in
the KSU area and held numerous meetings with the GA ARNG leadership. We anticipate
this project and the connections made will facilitate the development of unique
interventions to reduce the impacts of trauma. Although exciting for us, this research is
simply a start to better understanding how stressors experienced early in their careers
impact service members, their families, and communities. From here we can begin to
develop interventions that can prevent or further reduce the negative impacts of physical
and psychological stressors.

Red indicates storytelling practices = 212 words / 34%
Blue indicates data or research based = 405 words / 66%
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Appendix E: Dr. Brian Moore Visual Analysis
0:00-00:15: Standardized title page and transition
00:16-00:29: stock images demonstrating military individuals
00:30-00:44: personal image of researcher in military gear
00:45-00:50: stock image of military family demonstrating death in family
00:51-00:58: stock graphic of military deployment
00:59-1:10: stock image of Iraq
1:11-1:16: stock image of injured hands
1:17-1:22: stock image of injured civilian being helped by soldiers
1:23-1:24: standardized transition slide
1:25-1:26: graphic of TRIAD
1:27-1:31: stock image of military holding flag
1:32-1:35: stock image of individual at museum
1:36-1:38: stock image of soldiers
1:39-1:52: stock image of soldier in front of flag
1:52-2:00: stock image of microscope
2:01-2:06: stock image of soldier with mud on him
2:07-2:10: graphic of broken up family
2:11-2:29: graphic of national flags
2:30-2:36: stock image of global COVID cases stats
2:37-2:44: stock image of man saluting soldiers
2:45-2:47: stock image of military family
2:48-2:51: stock image of soldier and a woman holding hands
2:52-3:58: stock image of man holding up flag
2:59-3:01: stock image of individuals at research event
3:02-3:03: standardized transition slide
3:04-3:12: created visual representing individuals working with Moore
3:13-3:18: stock images of soldier yelling
3:19-3:22: stock army soldiers running
3:23-3;36: stock image of soldier shooting
3:37-3:55: created visual demonstrating military bases
3:56-4:07: stock image of soldiers hugging
4:08-4:12: stock image of soldier’s badge
4:12-4:18: standardized transition slide
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Appendix F: Dr. Sunanda Dissanayake Textual Analysis

Introduction: My name is Sunanda Dissanayake, and I am the chair of the Department of Civil
and Environmental Engineering at the Southern Polytechnic College of Engineering and
Engineering Technology, and professor of Civil engineering.
Segment A Title: Background
● Growing up in Sri Lanka, a developing country with limited resources, I had no idea
there was a group labeled “first generation college students,” even though I belonged
in that group. However, I had two key factors working in my favor; first, my parents,
who were teachers, made it very clear that I was expected to work very hard on the
competitive university entrance exam and go to college, which was not optional by
any means.
● Second, in the country I was born and raised, higher education opportunities were
available for free. However, this caused the admission process to be extremely
competitive with a limited number of openings available for new students, making me
work very hard.
● I would have never become the female engineering professor and the administrator at
a major university in the United States without these opportunities, which I seized to
the fullest possible levels.
● As a child, I did not have a clear idea of what I wanted to pursue as a career.
However, I knew that I was not adept at memorizing information but enjoyed solving
practical problems of relevance. That led me to a career in engineering instead of
medicine, which were the only two areas of employment in Sri Lanka that guaranteed
sustainable living, at least at the time. I am glad that I pursued this career as I
thoroughly enjoy engineering and appreciate the versatility it has given me.
Segment B Title: Research Mission
● During my academic career, I found that I was specifically drawn to transportation
engineering. I am a visual learner, and you can see transportation everywhere. You
can see traffic delays, imperfect infrastructure designs, crashes happening, or issues
with traffic patterns and driver behavior to name a few.
● Since we all use transportation systems on a day-to-day basis, this really is where
‘research with relevance’ takes place.
● Even if you don’t drive, you are a pedestrian, or you take public transportation... the
need for safe and efficient transportation systems and process improvement is
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imperative to everyone around the world. It is also one of the key factors for the
economic development of any geographical region.
In 2010, I was named a Fulbright Scholar allowing me to take a sabbatical from the
US and return to Sri Lanka to conduct research on how to resolve traffic conditions in
a developing country, which has a different set of highway issues than countries like
the US.
In cities like Atlanta, the amount of traffic and the severity of crashes due to the
speeds at which people drive here also make it a great area to study traffic patterns
and highway safety.
During the five-year period from 2016 to 2020, Georgia experienced nearly 1.5
million motor vehicle crashes, which resulted in almost 711 thousand injuries, and
7,798 fatalities.
A key factor of all my research, no matter where I am, is finding a balance between
traffic operations and highway safety. These can conflict with each other, and the
goal is to find a balance.
My research is based on practical applications about improving the systems that we
use in the real world. Due to this, my research lab is in the field looking at roadway
networks, and I utilize computing facilities to analyze and model field data related to
traffic, motor vehicle crashes, and highway operations. The information collected
varies based on location as does the driver's behaviors.
I have previously been heavily involved in finding practical solutions about
improving the safety and traffic operations of several types of infrastructure related to
our transportation systems. In the past, I have worked on funded research related to
speed limit related topics, large truck safety, geometric design of roads, red light
running, lane departure crashes, and various special population groups such as young
drivers, older drivers, pedestrians, and motorcyclists, to name a few. We look at
traffic and roadway characteristics, the types of vehicles on the road, varying traffic
patterns, and driver characteristics to come up with solutions to improve safety and
efficiency of road users.

Segment C Title: Current Research and Beyond
● I moved to Kennesaw State University at the beginning of Fall 2021, after spending
19 years at another KSU, Kansas State University, as a faculty member and then as an
administrator.
● Soon after becoming a faculty member in the US, I came to the realization that
today’s first-generation college students, minorities, under-represented groups, and
even females do not have the same opportunities to become successful engineers.
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I came to Kennesaw State to serve as both chair and professor allowing me to
interact with students and provide them with research experiences related to my fields
of interest, especially being near a big city, such as Atlanta will open new research
opportunities for me.
My work with students at KSU is no different. I am currently working with Myah
Kuhn, a first-year civil engineering major participating in the First-Year Scholars
program sponsored by the Office of Undergraduate Research. This research project
focuses on finding ways to improve seat belt usage among young drivers by studying
the patterns of college students at KSU campuses and analyzing survey results
completed by students.
The mission of a major University is not only instruction, but also the generation of
new knowledge through research, and transfer and application of this knowledge
through education and service activities
It is important we conduct research that is intellectually stimulating and rewarding,
and that is my goal here at KSU.

Red indicates storytelling practices = 624 words
Blue indicates data or research based = 277 words
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Appendix G: Dr. Sunanda Dissanayake Visual Analysis

0:00-00:15: Standardized title page and transition
00:16-00:25: stock image demonstrating location
00:25-00:30: stock image “College”
00:31-00:41: personal image of family
00:42-00:50: stock image of classroom
00:51-00:58: stock graphic of “competition”
00:59-1:10: personal image of college graduation
1:11-1:16: personal image of Dissanayake as a child
1:17-1:23: stock graphic of “questions”
1:24-1:35: stock image of Engineering definition
1:36-1:42: stock image of engineer
1:43-1:46 : standardized transition slide
1:47-1:54: stock graphic of transportation systems
1:55-1:56 : stock image of traffic
1:57-1:58: stock image of highway
1:59-2:03: stock image of car crash
2:04-2:06: stock image of traffic in rain
2:07-2:10: stock image of pedestrians and traffic
2:11-2:14: created visual with quote
2:15-2:19: stock image of pedestrians
2:20-2:23: stock image of public transportation
2:24-2:29: stock image of transportation around the globe
2:30-2:36: stock image of economic transfer around the world
2:37-2:42: stock image of “fulbright scholar’’
2:43-2:46: stock image of sign to Sri Lanka
2:47-2:55: stock image of Sri Lanka transportation
2:56-3:07: stock image of Atlanta traffic
3:08-3:26: created visual representing statistics
3:27-3:33: stock images of traffic and highways around the world
3:34-3:42: created visual demonstrating quote
3:43-3:49: stock image of truck on highway
3:50-3:55: stock image of traffic patterns
3:56-4:01: stock image of engineer with helmet
4:02-4:04: stock image of highway
4:05-4:11: stock video of globe
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4:12-4:18: stock image of Atlanta traffic
4:19-4:23: stock image of traffic
4:24-4:28: stock image of speed limit sign
4:29-4:31: stock image of traffic
4:32-4:40: stock image of driver
4:41-4:46: stock image of traffic
4:47-4:52: stock image of heavy traffic
4:52-4:57: standardized transition slide
4:58-5:08: stock image of Kennesaw State University sign
5:09-5:14: stock image of drone shot of College of Engineering
5:15-5:25: stock image of globe on KSU campus
5:26-5:36: stock image of KSU campus
5:37-5:41: stock image of ATL traffic
5:42-5:53: personal image of Dissanayake with student researcher
5:54-6:00: stock image of seat belt
6:01-6:05: stock image of KSU students
6:06-6:18: created visual of quote from Dissanayake
6:19-6:25: stock image of KSU campus
6:26-6:35: closing title screen
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Appendix H: Frank Interview Transcription
Date: 04/04/2022
00:00:00.000 --> 00:00:02.270
Meagan Lowney
OK, so the recording has been started.
00:00:08.380 --> 00:00:23.770
Meagan Lowney
OK, this is an interview of Frank conducted pursuant to the IRB approved study entitled Digital
Storytelling and Higher Education Analysis of Production Practices today is April 4th and I am
Megan Lowney. The interview is conducted via Microsoft Teams.
00:00:40.610 --> 00:00:45.730
Meagan Lowney
What is your relationship 2 Kennesaw State University? Are you student faculty or staff and
what department?
00:00:47.060 --> 00:00:48.280
Frank
I am.
00:00:49.170 --> 00:00:59.310
Frank
I am affiliated with the Wellstar College and also the Office of Research.
00:01:00.480 --> 00:01:03.150
Meagan Lowney
Great. And what are some of your personal research interests?
00:01:04.540 --> 00:01:11.610
Frank
I am interested in the application of economic valuation methods to public health interventions.
00:01:12.710 --> 00:01:13.660
Meagan Lowney
Perfect.
00:01:25.350 --> 00:01:25.730
Frank
Yep.
00:01:28.170 --> 00:01:29.030
Meagan Lowney
OK so.
00:02:10.800 --> 00:02:32.620
Meagan Lowney
OK, before watching the research video, what did you know about the topic of the researchers
work in what did you learn about the topic following the video?
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00:03:09.360 --> 00:03:11.970
Frank
I knew nothing about the researchers work.
00:03:15.110 --> 00:03:18.660
Frank
And and the and. I'm so to keep going about what did I learn?
00:03:19.400 --> 00:03:19.990
Meagan Lowney
Yes.
00:03:22.890 --> 00:03:24.910
Frank
What was the title of sunanda's?
00:03:26.820 --> 00:03:28.870
Meagan Lowney
Hers was the traffic engineering.
00:03:26.910 --> 00:03:27.430
Frank
Video.
00:03:30.460 --> 00:03:35.930
Frank
Oh yeah. OK. Uh, so I learned. UM.
00:03:36.870 --> 00:03:52.250
Frank
I learned about the really we talked about three different kinds of traffic patterns in her video, we
talked about what she was studying when she was in Kansas, what she studied, traffic patterns
from her home.
00:03:53.220 --> 00:03:54.740
Frank
Uh, her home country.
00:03:57.200 --> 00:04:08.820
Frank
Which I can't remember which country it was. See what? Anyway, from her home country. And
then how that compares to kind of the the traffic issues or concerns that she's currently seeing in
Atlanta.
00:03:59.280 --> 00:03:59.820
Meagan Lowney
That's OK.
00:04:10.030 --> 00:04:17.480
Meagan Lowney
Correct. And what is something specific, if anything, and you can say no, that you remember
about the research video.
00:04:20.090 --> 00:04:22.400
Frank
Uh, I remember.
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00:04:23.440 --> 00:04:26.190
Frank
Seeing a picture with her children.
00:04:26.950 --> 00:04:27.340
Meagan Lowney
OK.
00:04:28.400 --> 00:04:29.770
Frank
Uhm.
00:04:32.650 --> 00:04:35.860
Frank
See, I remember from the video.
00:04:38.630 --> 00:04:45.140
Frank
Maybe, uh, maybe a younger picture of her. Like I remember the personal story.
00:04:45.720 --> 00:04:46.090
Meagan Lowney
OK.
00:04:45.840 --> 00:04:56.200
Frank
of how she came to this country and how, you know, she was either going to be a doctor or a
lawyer, because that's what you know, that's what her family expected of her.
00:04:56.250 --> 00:04:58.300
Frank
For a man.
00:05:01.340 --> 00:05:09.700
Frank
Let's see. I think I remember a part of the video when it comes to her research, where it showed
traffic patterns. It was a.
00:05:10.410 --> 00:05:14.780
Frank
A graphic, let's say of the traffic patterns.
00:05:13.900 --> 00:05:14.290
Meagan Lowney
OK.
00:05:15.050 --> 00:05:32.730
Meagan Lowney
Yeah, yeah, yeah. Awesome. And I guess following up with that because my next question is
related. Did you find value about the inclusions of visuals within the research? And I'm assuming
part of your answer is going to be yes, because what you remembered where specific, specific
images.
00:05:34.530 --> 00:05:37.480
Frank
Yes, I did find value in the graphics.
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00:05:39.180 --> 00:05:47.030
Frank
Because it because her field of science is different than my own. And so I think the graphics
helped to explain it to a layperson.
00:05:39.340 --> 00:05:39.810
Meagan Lowney
Perfect.
00:05:48.230 --> 00:05:48.990
Meagan Lowney
Perfect.
00:05:50.080 --> 00:05:50.990
Meagan Lowney
And then.
00:05:51.660 --> 00:06:04.030
Meagan Lowney
So we kind of you already answered this question, did you have any questions that were initially
sparked from watching the video and if so, do you remember the topics that they were about?
00:06:04.930 --> 00:06:07.200
Frank
Yeah, I asked a bunch of questions.
00:06:07.270 --> 00:06:16.160
Frank
Uh and I, I remember talking about the UM, what're the little electric scooters called in
downtown Atlanta?
00:06:16.420 --> 00:06:17.000
Meagan Lowney
Birds.
00:06:17.610 --> 00:06:24.280
Frank
Oh, I remember asking about the birds and, you know, dealing with these birds kind of weaving
in and out of traffic.
00:06:24.850 --> 00:06:25.800
Frank
Uhm.
00:06:34.720 --> 00:06:49.660
Meagan Lowney
Yeah, if that's all you can remember, that's OK. That's what part of this is about. So this is good,
perfect. And then in reflecting on the research video or the research event, what additional
information, visuals or stories do you believe could have enhanced that video?
00:06:38.190 --> 00:06:38.460
Frank
Yep.
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00:06:56.760 --> 00:06:57.940
Frank
Uhm.
00:07:05.670 --> 00:07:09.060
Frank
I'm not sure. I can't really think of anything that would have enhanced it.
00:07:09.460 --> 00:07:09.790
Meagan Lowney
OK.
00:07:13.010 --> 00:07:13.350
Frank
No.
00:07:13.940 --> 00:07:16.050
Meagan Lowney
OK. And following up with that.
00:07:16.610 --> 00:07:18.000
Meagan Lowney
So with.
00:07:18.620 --> 00:07:25.500
Meagan Lowney
Memorize or with watching something and memorizing it and actually taking something away
from it.
00:07:26.070 --> 00:07:29.120
Meagan Lowney
What aspects of that?
00:07:30.200 --> 00:07:36.940
Meagan Lowney
Do you find most effective? Is it? Is it the visuals? Is it the stories that they tell or is it her
research as a whole?
00:07:42.550 --> 00:07:43.680
Frank
Uhm.
00:07:46.300 --> 00:07:48.210
Frank
You know. Uh, uhm.
00:07:49.640 --> 00:07:52.390
Frank
I think the more pictures of.
00:07:54.640 --> 00:08:05.120
Frank
Of seeing seeing the faculty member engaged in the research, so probably even more than the
graphics. I mean, I know it. That's doesn't lend itself well to all kinds of research.
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00:08:06.400 --> 00:08:13.920
Frank
But I think the more visuals the better. UM the, the her talking about her research.
00:08:15.570 --> 00:08:28.440
Frank
Sometimes or anyone talking about the research can sometimes sometimes feel like it's reading
of a script, which it is. And so for me as a visual learner, if I can see it, I can.
00:08:17.970 --> 00:08:18.360
Meagan Lowney
Uh-huh.
00:08:29.110 --> 00:08:30.090
Frank
Retain it.
00:08:31.170 --> 00:08:33.710
Frank
More than more than if I hear it.
00:08:31.430 --> 00:08:31.960
Meagan Lowney
Perfect.
00:08:34.660 --> 00:08:36.790
Meagan Lowney
Yeah, I I completely agree with that.
00:08:37.340 --> 00:08:42.490
Meagan Lowney
Uh, is there anything else you would like to share about your experience, good or bad?
00:08:46.340 --> 00:08:46.660
Frank
You know.
00:08:47.740 --> 00:08:57.050
Meagan Lowney
OK. All righty. Well, this concludes the interview of Frank on April 4th by Meagan Lowney.
Thank you for your time and assistance with this research project.
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Appendix I: Patrick Interview Transcription
Date: 04/06/2022

00:00:05.080 --> 00:00:17.890
Meagan Lowney
There are approximately 13 questions that will be asked if a question is unclear, please ask for
clarification and and you are willing to share anything else that you find important or relevant
about your experiences and thoughts on this process.
00:00:20.100 --> 00:00:29.150
Meagan Lowney
OK. So we will be discussing today the research video from Sunanda Dissanayake on 2/18/2022.
00:00:30.440 --> 00:00:34.150
Meagan Lowney
What is your relation to Kennesaw State University and in what department?
00:00:35.010 --> 00:00:40.790
Patrick
*redacted for identifying information*
00:00:41.430 --> 00:00:44.440
Meagan Lowney
Perfect. Do you have any personal research interests?
00:00:45.090 --> 00:00:48.820
Patrick
I do, in state and local taxation and public sector finance.
00:00:49.800 --> 00:00:52.890
Meagan Lowney
Perfect. And how did you hear about this Research with Relevance event?
00:00:54.520 --> 00:01:04.090
Patrick
So Research with Relevance is an initiative out of the Office of the Vice President of Research
and being under that umbrella. It was shared within our department.
00:01:05.110 --> 00:01:12.400
Meagan Lowney
Perfect. So before seeing this video and attending the event, did you know anything about the
topic of the researchers sport?
00:01:13.510 --> 00:01:14.460
Patrick
I did not.
00:01:15.520 --> 00:01:19.840
Meagan Lowney
OK. And overall, what did you learn about the research itself from the video?
00:01:21.880 --> 00:01:26.410
Patrick
Uh, so forgive me. Remind me, what was the topic? Was this the civil engineering?
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00:01:27.450 --> 00:01:29.260
Meagan Lowney
Yep. So transportation? Yep.
00:01:27.640 --> 00:01:28.380
Patrick
That's right. OK.
00:01:29.330 --> 00:01:31.760
Patrick
Just wanted to make sure that I was remembering back to the right one.
00:01:32.250 --> 00:01:33.230
Meagan Lowney
Yes, no worries.
00:01:33.000 --> 00:02:03.080
Patrick
I learned a lot about traffic engineering and traffic patterns, which for me was particularly
interesting given my own background. Having been director of planning and research at the
Georgia Department of Community Affairs spent a lot of time with local government,
comprehensive plans and the idea of the built environment on transportation was always a part of
that discussion. But I never understood the nuances and technicalities of certain routing or
certain construction decisions, or really the traffic engineering that was the topic of the research
with relevance that day.
00:02:04.170 --> 00:02:11.200
Meagan Lowney
OK, perfect. So we talked about her research, but what do you remember specifically from the
research video?
00:02:12.400 --> 00:02:24.090
Patrick
Ah, discussions about traffic flow and what patterns and what designs of road infrastructure
allowed for the most continuity and the most.
00:02:15.390 --> 00:02:15.820
Meagan Lowney
OK.
00:02:25.630 --> 00:02:29.240
Patrick
Seamless. I guess flows of traffic and how to improve that flow.
00:02:30.680 --> 00:02:37.450
Meagan Lowney
Do you remember that through the use of visuals or through the discussion itself, or a
combination of the two?
00:02:37.910 --> 00:02:42.920
Patrick
I would say a combination of the two, but probably more so the discussions that came about
afterwards.
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00:02:53.410 --> 00:03:23.940
Patrick
I think just hearing a narrative, particularly in an area like traffic flow and traffic engineering,
seeing the results of the work or seeing the impediments that exists in, you know prior to work
and and improvements taking place gives a whole new dynamic to it. You know discussions
about, you know nuances of things that are actually physical and in that built environment, not
just a theoretical concept like British literature or you know, World War Two history or whatever
the case may be.
00:03:24.180 --> 00:03:53.150
Patrick
Uh, seeing the actual impacts of work and the results of that physical and built environment, I
think we're very important from the the video perspective. And then when we moved forward
into the discussion, being able to bring what was very clearly a high level of understanding and
and expertise in that area down to the level of someone like me who has very minimal
background or knowledge of that area in that field, it the discussion was good. It kind of bridging
that gap, pun intended, whenever we were looking at that.
00:03:54.200 --> 00:03:55.820
Meagan Lowney
Perfect. Perfect.
00:03:58.980 --> 00:04:10.660
Meagan Lowney
Great. So do you remember any, I know we've kind of touched on this, but do you remember any
specific information, data or stats or any specific stories from the audio of the video?
00:04:11.770 --> 00:04:12.720
Patrick
I do not.
00:04:13.120 --> 00:04:13.960
Meagan Lowney
OK, perfect.
00:04:15.130 --> 00:04:24.460
Meagan Lowney
Did you have questions that you were interested in asking the researcher after watching the
video? And if so, do you member the types of questions or the subject of the questions that you
asked?
00:04:25.010 --> 00:04:47.160
Patrick
I did. I wanted to bring it back to the idea of traffic flow and traffic mitigation and how do we
improve that built environment? I know that's the common theme. I keep going back to, but
understanding the the real world implications, getting at the relevant portion of research with
relevance and how we see Tsunade sunanda's research manifest itself in our day to day.
00:04:48.030 --> 00:04:48.640
Meagan Lowney
Perfect.
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00:04:49.720 --> 00:05:02.460
Meagan Lowney
And so in reflecting on their research, video and inclusive of the research with relevance event
itself, what additional information, visuals or audio which you have liked to see included in the
video.
00:05:03.580 --> 00:05:33.610
Patrick
I would have liked to see some more alternatives, so obviously the the video focused on
improvements to traffic flow and traffic engineering, which was great, but I think it would have
been a more holistic understanding for me if I would have seen more examples of how that
contradicted existing norms or existing infrastructure patterns. Give me that kind of Yang and
Yang, if you will, on what it was and where the problems were and how that led us to results and
changes and improvements. So seeing the.
00:05:33.670 --> 00:05:39.350
Patrick
The before and after picture, if you will, of what exactly the impacts of this research in this study
were.
00:06:03.290 --> 00:06:04.680
Patrick
That one that was loaded.
00:06:05.110 --> 00:06:13.880
Meagan Lowney
Yeah, it is.So basically, are there any other details from the research video that you would have
liked to see added or?
00:06:15.760 --> 00:06:38.510
Meagan Lowney
Let me rephrase that. I apologize in simpler terms. Is there anything that could have been done
differently that you suggest moving forward for other researchers like Sunanda to add into on a
more broad term, not so specific to her research itself, but on a broader term that they should add
into their research videos to help engage with an audience and create interest?
00:06:39.050 --> 00:07:09.140
Patrick
Gotcha. Yeah. I think a great addition, particularly when it comes to Sunanda and the the
research on civil engineering would be to show actual examples. So you know, go out to an
intersection that had improvements that were made as a result of research that was coming out of
civil engineering, you know, or show me an example of an intersection that hasn't made these
improvements and where we see struggles. So relating it to what I see and what I encounter on
my daily commute or when I go to the grocery store. And I think the same could be done.
00:07:09.190 --> 00:07:37.680
Patrick
For researchers in a variety of fields, you know, if we were to look at someone from architecture
and construction management, we could see an actual building that it took away lessons that
were learned in their research. If we were to look at Wellstar College of Health and Human
Services, obviously that gets a little more sensitive with medical information. But show me
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something that I would see if I'm going into a doctor's office or if I'm going to physical therapy.
You know, whatever the case may be, show me how I actually witnessed and experienced this in
my day today.
00:07:38.470 --> 00:07:38.760
Meagan Lowney
Per.
00:07:38.840 --> 00:07:44.140
Meagan Lowney
So create more of like a personalized experience with that to engage with the researcher.
00:07:44.570 --> 00:08:15.780
Patrick
Exactly. The you know, when we look at at civil engineering and traffic engineering, I think the
theoretical drawings and the hypotheticals or are great and they provide kind of the grounding
for bigger ideas. But how do I see that when I'm commuting from my home in Atlanta to
Kennesaw everyday I go through intersection after intersection after intersection. Where do I see
the research coming out of civil engineering manifesting that sell in my commute when I'm not
necessarily paying attention to it? You know, I know where the potholes are and I'm more
focused on trying to avoid those.
00:07:45.760 --> 00:07:46.240
Meagan Lowney
Perfect.
00:08:15.860 --> 00:08:16.380
Meagan Lowney
Uh-huh.
00:08:16.030 --> 00:08:20.810
Patrick
But how do I see intersection improvements that come out of research like this.
00:08:21.560 --> 00:08:33.660
Meagan Lowney
Perfect. Awesome. Well, this does conclude the interview of Patrick on 4/6 by Meagan Lowney.
Thank you for your time and assistance with this research project.
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Appendix J: Penelope Interview Transcription
Date: 04/07/2022
0:00:00.000 --> 00:00:21.720
Meagan Lowney
So the answer is that you provide will help others understand how digital storytelling can be
used, and higher education to increase audience engagement. There's about 13 questions,
depending on how the answers go, because they can overlap. If any question is unclear, please
ask for clarification and you are more than welcome to share anything else that you find
important or relevant about your experiences.
00:00:23.720 --> 00:00:24.790
Meagan Lowney
Perfect. OK.
00:00:26.260 --> 00:00:38.270
Meagan Lowney
So we are focused on Sunanda Dissanayake's video that deals with transportation and highway
safety. Just as a reminder, So what is your relation to Kennesaw State University and in what
department?
00:00:39.840 --> 00:00:50.630
Penelope
I work in the Office of Research.
00:00:51.270 --> 00:00:55.100
Meagan Lowney
Perfect. What are your personal, if any, research interests?
00:01:00.730 --> 00:01:06.840
Penelope
I do not have any personal research interests.
00:01:07.110 --> 00:01:11.230
Meagan Lowney
Perfect. OK. And how did you hear about the research with relevance event?
00:01:12.610 --> 00:01:21.900
Penelope
Umm, I used to help our previous communications and marketing manager implement this.
00:01:22.480 --> 00:01:23.220
Penelope
Umm.
00:01:25.340 --> 00:01:29.390
Penelope
Platform. When we started the pandemic in 2020.
00:01:29.910 --> 00:01:40.050
Meagan Lowney
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Perfect. So before watching Sunanda's research video, did you know anything about her topic as
a researcher and or you can answer that one first. Sorry.
00:01:40.920 --> 00:01:41.730
Penelope
I did not.
00:01:42.220 --> 00:01:44.490
Meagan Lowney
OK, what did you learn from the video?
00:01:45.840 --> 00:01:50.990
Penelope
I learned that traffic is scary.
00:01:54.400 --> 00:02:02.160
Penelope
Umm, there are people out there like Sunanda who are researching how to make it better.
00:02:02.960 --> 00:02:09.330
Penelope
Umm, because traffic, especially here in Atlanta, given all of the high volumes of traffic.
00:02:09.920 --> 00:02:18.610
Meagan Lowney
Perfect. Do you remember anything specific about the research video and this can be visuals.
This can be a story, she told facts. It can be anything.
00:02:19.650 --> 00:02:27.870
Penelope
I do remember her talking about her, like, upbringing, about how her parents were strict when it
came to school.
00:02:28.600 --> 00:02:29.310
Penelope
Umm.
00:02:30.530 --> 00:02:33.420
Penelope
And then I also remember that she.
00:02:34.660 --> 00:02:38.700
Penelope
Was at the other KSU, which was Kansas State. I remember that.
00:02:37.720 --> 00:02:38.060
Meagan Lowney
Mm-hmm.
00:02:39.000 --> 00:02:40.070
Penelope
And.
00:02:41.200 --> 00:02:49.070
Penelope
And then of course, I just remember Sri Lanka, I remember that she's from there and the traffic
and then it's really about all I remember.
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00:02:49.600 --> 00:02:55.620
Meagan Lowney
OK, so did you find anything valuable about the inclusion of the visuals?
00:02:56.790 --> 00:03:01.540
Penelope
I liked the visuals. We're personal. They weren't all just stock photos. Most of it was, it seems
like probably photos from from her personal collection, which I feel like you don't see as much
with some of the other people we've seen in the past.
00:03:16.670 --> 00:03:17.320
Meagan Lowney
Perfect.
00:03:23.570 --> 00:03:31.100
Meagan Lowney
After watching the video, do you remember having any questions that you wanted to ask or that
you did ask, and if So what was that topic on?
00:03:32.000 --> 00:03:37.230
Penelope
No, I did not have any questions nor did I ask any questions at the end of that video.
00:03:37.750 --> 00:03:45.720
Meagan Lowney
Perfect. In reflecting on the research video, what additional information, visuals or stories do you
think could have enhanced the video?
00:03:48.540 --> 00:03:51.810
Penelope
I really thought it was really well. I don't think there's anything more.
00:03:52.510 --> 00:04:15.160
Penelope
I mean now you don't wanna see accidents or anything you don't want to see videos of traffic
that's already stressful enough. So I thought I thought the the visuals. I remember visuals of Sri
Lanka. I really don't remember much. I remember specifically seeing one of Sri Lanka and that
was it. So I really can't remember.
00:04:15.720 --> 00:04:18.130
Penelope
Umm, but I don't.
00:04:19.070 --> 00:04:20.870
Penelope
Recall there being.
00:04:22.610 --> 00:04:24.750
Penelope
Yeah, I don't remember if it's. Yeah.
00:04:24.130 --> 00:04:25.530
Meagan Lowney
OK. No, that's OK too.
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00:04:26.930 --> 00:04:29.490
Meagan Lowney
So with me, see.
00:04:33.830 --> 00:04:47.360
Meagan Lowney
Are there any other details and you can pull from your other experiences with research with
relevance that you would like to share that could potentially benefit other researchers and sharing
their work? So this would be if the Office of research was not.
00:04:48.120 --> 00:04:53.980
Meagan Lowney
Producing these videos and other another researcher wanted to do something similar. What
would be your suggestions to them?
00:04:55.420 --> 00:04:58.390
Penelope
Umm, they better know how to edit a video.
00:05:00.750 --> 00:05:08.600
Penelope
UM, because that's probably one of the bigger takes on it is knowing how to create a video for
your research.
00:05:08.780 --> 00:05:14.090
Penelope
Umm, I think also having UM.
00:05:15.200 --> 00:05:28.030
Penelope
The the platform of having like an interview with another person over a virtual you know, that's
different than having it in person. It might take a little pressure off, honestly.
00:05:28.590 --> 00:05:28.880
Meagan Lowney
Umm.
00:05:28.630 --> 00:05:53.510
Penelope
Umm but yeah, I think that people, if you're gonna do it yourself, you just need to have the visual
creativity knowing how to. And it's a little things right, like putting a little bits of music behind
the video to make it more dramatic. Like you would see in the theaters or in the movies rather
than just a PowerPoint. That's boring because, you know, these research videos, you can take
them forever.
00:05:43.210 --> 00:05:43.560
Meagan Lowney
Yeah.
00:05:49.450 --> 00:05:49.790
Meagan Lowney
Yep.
00:05:53.790 --> 00:05:59.680
Penelope
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Umm. And you want it to reflect what you're doing and and you want it to reflect like, you know,
intriguing.
00:06:00.560 --> 00:06:00.910
Meagan Lowney
Right.
00:06:00.720 --> 00:06:02.370
Penelope
Capturing, you know?
00:06:01.960 --> 00:06:04.880
Meagan Lowney
OK, perfect. So when when you look for?
00:06:03.540 --> 00:06:05.650
Penelope
Captivating. That's the word I was looking for.
00:06:06.420 --> 00:06:15.400
Meagan Lowney
And when you refer to the video editing and things like that, you're talking about just so I'm
clear, like the quality of the video and making sure smooth transitions and things like, OK.
00:06:12.610 --> 00:06:16.630
Penelope
Yeah. Yeah, smooth transitions.
00:06:16.860 --> 00:06:27.890
Penelope
And tiny details in terms of fading and coming in and coming out and putting the voice on top of
the video. I don't know how to do that.
00:06:28.160 --> 00:06:28.530
Meagan Lowney
OK.
00:06:28.270 --> 00:06:33.200
Penelope
Uh, and the music, you know, it was. It was like a little it was like a short film.
00:06:33.720 --> 00:06:41.170
Meagan Lowney
Perfect. Perfect. OK. And that is it. So that concludes the interview of it.
00:06:38.290 --> 00:06:39.000
Penelope
And wow.
00:06:40.760 --> 00:06:41.130
Penelope
Yeah.
00:06:42.550 --> 00:06:49.520
Meagan Lowney
This concludes the interview of Penelope on 4/7 by Meagan Lowney. Thank you for your time
and assistance with this research project.
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